POLICY ON CUSTOMER DATA PROTECTION & PRIVACY
Philosophy

All DNTL executives should consider viewing data privacy and security not just as a
risk management issue, but as a potential source of competitive advantage that may
be a central component of the company’s brand-building and corporate reputation.

Data privacy and security is about much more than keeping hackers at bay. It is also
about assuring our customers that the trust they place in DNTL is warranted. It is
important to understand that customers have a keen sense of awareness of the risks
surrounding data security and privacy, and that DNTL is committed to all ways &
means of actions such that they are meeting customer expectations related to data
privacy and security.

Policy
Itis DNTL's Policy

1. We shall use all customer’s information and share it within DNTL, staff and
consultants for the purpose of providing products and services to our customers.

2. We may use customer information to notify our customers about important legal
developments and services which we think our customers may find valuable, &
/or, for sending out newsletters, invitations to seminars and similar marketing.
We may contact by post, fax, email, telephone or SMS.

3. Customer information will be retained by us and will not be sold, transferred or
otherwise disclosed to any third party, unless such disclosure is required by law
or court order.

4. DNTL will enter in to confidentiality agreement with customers if insisted by
customers.

5. DNTL shall enter into confidentially agreements with its employees who may
have access to any customer data of information.
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